
Celebrity Endorsement Campaign for Newspapers

SNA has developed a 
simple templated  
campaign for your  
paper to use with its  
celebrity endorsements.

THE 
CAMPAIGN
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sample ad

That’s news to me.

Lorem ipis, tincidunt id rutrum lobortis, egestas in dui. Suspend-

isse potenti. Cras suscipit convallis posuere. Maecenas adipi-

scing, libero a eleifend condimentum, nisi nisi ornare turpis, 

quis hendrerit risus quam non arcu. Vivamus in dolor lacus. Ali-

quam ultricies purus urna, non vulputate arcu. Morbi accumsan 

ipsum vulputate eros tempor adipiscing. Donec metus metus, 

pulvinar ut tempor gravida, posuere ac turpis. In porttitor in-

terdum libero, eu faucibus erat interdum at. Sed in erat augue, 

vel interdum dui. Sed venenatis elit ut eros vulputate vehicula. 

Vivamus vitae sem at nulla dictum euismod sit amet quis arcu

ACTOR

DAVID HYDE PIERCE

Subscribe today and get your NEWS���G�H�O�L�Y�H�U�H�G���G�D�L�O�\���‡������������������
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What’s news to me?

That’s news to me.

Lorem ipis, tincidunt id rutrum lobortis, egestas in dui. Suspend-

isse potenti. Cras suscipit convallis posuere. Maecenas adipi-

scing, libero a eleifend condimentum, nisi nisi ornare turpis, quis 

hendrerit risus quam non arcu. Vivamus in dolor lacus. Aliquam 

ultricies purus urna, non vulputate arcu. Morbi accumsan ip-

sum vulputate eros tempor adipiscing. Donec metus metus, pul-

vinar ut tempor gravida, posuere ac turpis. In porttitor interdum 

libero, eu faucibus erat interdum at. Sed in erat augue, vel in-

terdum dui. Sed venenatis elit ut eros vulputate vehicula. Vi-

vamus vitae sem at nulla dictum euismod sit amet quis arcu.

Actor 
DAVID HYDE PIERCE

Subscribe today and get your NEWS delivered daily • 622-1212
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Once you’ve identified your celebrities and gotten them 
on board, it’s time to get their photo, story & signature.

The Photo: 
It’s important that the photo you use is of the highest 
quality and reflects sincere readership of the paper. It 
should be candid and not overly posed. Since you may 
be asking celebrities that are accustomed to professional 
photographers, it is important that the photo you take is 
as professional as possible.

We suggest that your editorial photographer be respon-
sible for shooting the photo. Their editorial eye and take 
on the photo will provide a more news-like image than an 
advertising image. This is important because it will lend 
great credibility to the campaign. If you do not have an 
editorial photographer on staff you may consider hiring a 
professional photographer to take your campaign photos.

As mentioned earlier, we suggest candid photos of your 

celebrity reading the paper in their natural environment, 

not something fabricated. Their natural reading environ-

ment may be their home, their workplace or even their car

Things to consider:

	 • Keep the focus on the reader and the paper

	 • Keep it natural

	 • Make sure it works well in black and white

GETTING YOUR CELEBRITY’S 
PHOTO, STORY & SIGNATURE
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The Story: 
What your celebrity has to say about your paper is the  
centerpiece of your campaign. Your goal is to get your  
celebrity to tell you “what they love” about your newspaper 
and “why”. 

We suggest that someone from your editorial staff interview 
the celebrity and write the copy needed for the campaign 
ads. The campaign is directed to readers above all, and 
your editorial staff has readers as their top priority.

Here are a list of interview questions to get you started with 

your celebrity:

	 • How long have you been reading (paper name)?

	 • How did you get started reading newspapers and    

            then specifically (paper name)?

	 • What’s your favorite part of (paper name) & why?

	 • Has that always been your favorite part?

	 • Is there parts of (paper name) that you can’t live 

            without?

	 • Where do you like to read the paper? Do you have   

            a special place or way that you like to read it?

The answers to these questions should give your  
writers everything they need to write the testimonials for  
the campaign ads. Have them keep in mind the word count 
so there’s not too much copy for the ad
		

GETTING YOUR CELEBRITY’S 
PHOTO, STORY & SIGNATURE
(continued)
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The Signature: 
A prominent component of the campaign ads is the signa-
ture of your celebrity.

While taking your celebrity’s photo, take along a sheet or 
two of white paper. Have them sign their name a few times 
with a black pen. You can take the signature back to your 
graphics team and they can scan it for use with the ads.		

The Release: 
It’s always best to have your celebrities sign a story and 
release form before running any marketing with their image 
and story. On the following page you’ll find a sample of a 
simple release form that you can customize for your paper. 
and use

GETTING YOUR CELEBRITY’S 
PHOTO, STORY & SIGNATURE
(continued)
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THE RELEASE FORM
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You’ve found your celebrities, got them on board, took 
their pictures, asked the questions, got the release 
signed, wrote the endorsement, and plugged it all into the 
ads.

Now what?

Get it out there. Market it. 

That means running lots of ads in your paper but it also 
means considering some other avenues to share those 
endorsements with the full audience.

Consider:

	 • Billboards

	 • Direct mails to non-subscribers

	 • Web versions of campaign ads and use in online  

            marketing

	 • Banners or promotional signage for fairs  

            and special events

	 • Bus Shelter advertising

	 • & more

Remember there are lots of potential subscribers out 
there who won’t see your ads in the paper because they 
aren’t reading it now. Get in front of them any way you 
can and make the campaign work for you.

PUTTING IT 
ALL TOGETHER
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http://www.fanmail.biz/

http://www.celebritiesfans.com/

http://www.contactanycelebrity.com/
(This site offers a 7-day free trial)

http://www.fizber.com/
- This is a real estate listing site. Type in your city into 
the search feature. Once there click on the “We found X 
celebrities in your area - view all” link This will give you a 
listing. It may not be comprehensive, but its a start. You’ll 
also want to verify addresses through another site to be 
sure they are up to date.

		

CELEBRITY WEB  
RESOURCES


